
RICHFIELD 'S OWN ~~sUCCESS STORY" 

" Institutional" show eallt•(l "Sncct·ss Story" turns out 

to IH: highly dTcctiYe in delivering business for 

'Vt'~ l Coast oil company which :o;pentls miiJion on air annually 

Broadcast planning j, ~upl'r\' i•e.l hy Dorr W:il·h •!). ' -JI- · llix;on & Jo rl!rn~en 
al,!CII<'~. I. \., an<l 1\.ai J nrgo•fl-<' 11. ' '"'C', v.p .. I r l in l ninn PaC'i fic yarcl, for I\' ro• nwl r 

I l.OS A~GELES 

f an oil company's ad,·ert ising can 
sell both the bulk IJU} er of gasoline­
a giant airplane manufacturer. for ex­
ample-and the small consumer '' ho 
operates a '52 Dodge. it's achiered the 
hest of all pM:;ihle worlds, 

Such is the case with the Richfield 
Oil Corp. in Los Angeles which has 
de,· eloped its own petroleum hca\'en. 
It reaches its three prime buring tar­
gets with three variations of the air 
media. hut each \'ariation has a !<pecial 
target group. 

Richfield reaches blue-chip pros­
pect;:. the major industriali;: ts on the 
\\'c;;t Coa:-t. with a unique li\'e tele­
,·i;:ion program series. lL sells the 
consumer with a continuing series of 
animated t\' announcements. It hacks 
its 4,500 ga:::oline stations '' ith a 26-
year-ol,] radio show. 

All this broadcast effort adds up to 
about Sl million annualh·. somewhat 
le~ than SOf'{ of the tot~l ad hudget 
anrl a gain from 30'1 of the hudget 
j usl n year ago. T,- and radio, with 
hea,-~ outdoor. lightt'r newspaper anrl 
:-till lighter magazines. comhine to po­
~iti<m Richfield as .:'\o. 1 in ter111s of 
gallonage in many areas. :'\o. 4 or 5 
in the greater Los Angeles market. 
Its competition is ~e\·en major oil com­
panies, mo,t o( '"hich are national in 
terms of dt>aler!"hip. distribution and 
ad ,-erti:;ing. 

ltichfield. at one time a relatin·l) 
!"mall regional producer. now ;:aturales 
!'ix \\c;;t Coast :<tate~: California, 
\rashington. Oregon. Idaho . .:'\e, ada 
and Arizona. It produces. refinC'$ and 
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Ill lftrr•t• t·fl,l•l 

c·itit• .. h~ ,lilf,·n·nl I•H'UI t n.,,._, Our• iu (~tiJr .. Jt.,,, ... j.., a n• n, •lhlltwl•'l,d tmltln -.~ np • r••trnlf 

,-dl,.. ~illllt' .~UO pdrolrum proclu• L, 
thn•ntth tlw .. c• l..itk) lt·:~,t•d !!a,..ulilw 
,..tu liuu:--nol Pill' uf \1 hich j, tlllll)lnll'. 
"}){'rilll'tl. (It', nn rt•la tiou no\\ lu 
Hichfit•ltl .,f ~~·" Yorl.. olthuu~h tlw 
l\\tl nuHpauit•' 1\t'll' t•llt't' linl..t tl. I 

Tlw !!fl'olinl' ~tal iollb iu I'ITt•t·l h<'­
t'llll\t' anothrr 1)1•<' of ''nHum!'r" for 
B icl1 fi,·ltl. :'o a II ach Nl j,..j llf! i,. inlt'l'· 
llll\t'll lo c•,tahli,h a B irhfidd pN:-nu­
alil~ autl f'oliH'I'Jlt 11 ith it,; thrrr rll'· 

louu.:r :;roup:': th<• hull.. hu~ t'r. th<' iu­
tli1idual l'nii:-UIIIl'r. tlw flanrhi,.,·d 
l!a:<ul int' :<tal inn. 

1-(ai Jort!l'll~c·n. ''"'f'lltil't' 1 .p. of IIi \· 
,..<•n S. Jor:;t·n,.t·n advnti::i11g agenn i11 
Lu:' . \ngcl<'"· "a~ .. Hil'hfit•lcl':- atherti,.. 
i11g uhjt·rtil t' h:1" nhHl) ~ lwPII lo <''lilh· 
li:-h a cl i,.t im·t rompnuy p<'« ;.<lll:llit > 
fir;.l anti to .. 1.'11 g;~~nlitH' :<t'<'OlHI. t'TIH• 
,:nnw ha,.k 31!<'11l'l gwup h:~,. "''fl icetl 
tlw acco unt for 211 ) c•ar,., hut dw pn•-<­
ent a~rm·) j,. an null!'""'h uf tlw 
fornlt'r Jl j\.,ntl·O'IlomH·II. 1 

~lm:h of HkhfirlfJ', n\\ n Co)mpany 
p<'r,..,malit~ h:~,. dr,dupcd through ll"<' 
,,f I he hro:uka:-t nwtlia. \ t'Ofll<•rat<' 
image 11f 11arnmr". n•liahilit1 :11111 
qual it~ ha .. l'l ohl'd frolll "POll"nr.,hip 
durincr th~ pa:-1 2(i H':ll:-. c\plain:- Lt·•'n 
If. Thanwr. ag<•nt ~ ac·•·ount t'\1'1 ut iH•. 

Thr agenc~. ThamN ,.a~"'· \lOri.. .. un­
der this t)p•• of din·ctill' from Hkh­
fielc-1: "\\ t' II :Hit ('olllpl<'le identifica­
tion with all our atht•rti,;:ing, ~o that 
IH' lll'l'!'r C•)·!<Jl<lli"Or a progrnn1 "Prie,:. 
\rc try to l':'tahli::h our m111 radio :mel 
11· pcr:<onaliti<·~ and pro~rant> >O that 
th<'y and what tht'\ rcpr<• .. t•nt-are 
our~ exrlu,.in•h. \\"c al11 a 1 ~ <>oft ,dJ. 
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\\,;It' al11a'' h.~.J tbo• ;_!r•···u h(!lat (r.,m 

the dient in ~''l'l"rin;.: lit'\\ n•h r·r1 i-tlt:! 
po"'i hi I it j, • .,_" 

l'ncl:t) · .. raol io .1111 1 1' .. du·.Jul•·· II'· 

llel'l thi, '''l'lurati .. n. Thr·1 1"·n· 111'11 

in t'Olll't•pt anrJ lt'c•hnit)lll' ldll'll tlao•1 
o11 i~inalt·tl and tilt'~ to nwiu nt·ll and 
fn·,.h loda\ lwt':lll"'' of t·utltinnuu­
l'hange .. ill nmlt-nl ami ' '"I" lo m.clt·h 

tlw rhan!.!in:r tinw ... 
Tilt' N~t·lt{it•ftl !:t•/wrlt'r, ain·d un <Ill 

\ BC Hatliu rl'f!ionnl "'''" otl.. .,f :11 'lit· 
tion:-. hn,.. 111'1'11 o11 tiH· ni1 .j, ol,11,.. " 

'"'cl.. .. )2 '"'''1,.,.. a \car for 1(, H'Olr,, 

Thi,. :-h1111, hl'lit'IPd In llw :li!''''' 1 l<t 

he tilt' uhlt'"t (IHIIIIIUIIU,h 'i"'ll'llrt•ol 

llt'll'"<'a:-1 ill tht• f'n llnln. j., l:u hfu·I•J'., 
ha--ic Jor.,ad<·a,t ln11. It 11·aolu' 

thn•ughoul tlw c·ntin· ,j,.,lalt .tr•·••· iu 
rnral a:- 111'll a, 11rhau l'c•ut••r'. It 
!ling .. out a 11 irlc• , ... , c•ra:.:o• 111'1 into 

"hirh. ,oonrr or l•tlt·r. tlw a!!''"''' lu•. 
lic'\t'' t "\I'I')UIIt' j., tlt:l\\11 I•• till' Ill tu 

10:].') ni~hth tinw ,lot. 
Rich fi,,lt{ R•'l"'rta j, .J,·,i::llt'tl II• 

read• l11•• uf llidtfic·l·l'- ''"11'11111in.: 
unit.;; tho' f!;J'ulit~t• rflail o>r :111ol tl11• 
antnmul•ilr dri1 t' r. 

Hut tlw clollar <'lllph:~'i' '' nil t..J.-. 
I j,jon-hutlt "1'"1 auol hwaJ )'f11!!f.llll• 

lltf!. ~umo· ~:~no.non '"'''I' .. r .n•· 
IIIIUIH't'llll'll l' la,t I l'ar \\ ,1• tli\ t•lc·tl 
am•lllg' alu111t I1J ,.tillinll .. iu II tu:tr• 

l..et,.. Firm .'12·"•···1.. ,,Jwtlnl••' )'If" itl•· 
fnr animatl'd fihn <'nlllltH't<'i.d- 111 ·""' 
20 "CI'"Illl' lull!! in l'riutt· I i11w l"·rio.J, 
Thi:o t 1 t'tll t'rtl~•· c•nrPIII)'·•--• • mt'lr ... 
pnlitan area pnpulali••n'. 11 itlt '"I" 
foll0\1·ing the kad -c•t for 01ll Hu ltlwlol 

........ ""'· ''"'' ....... t I I I II • f ,, ••• 

I\ 1• loh•·l 1 • rntr•·· '" ••• 1 r m.. pr 'I'' 

Publtc service 
• II • I I' 
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RICHFIELD SUCCESS nJIItirwrd 

, u~unwt 111h t•rti:-inp.. Thi .. plug~ ~a-.o­
lir t' almo .. r P'\t lu~inh. and it~ prerni-
11111 l!f·lllc of ga~ 1tl1<• uthn ;rrade i:. 
n•;!lJiar). 

But tlw hig-gt• .. t hrua<lnl~l 1 t•nture 
for Richfidd j .. an arnhitiuu~ project 
11hid1 !lf'gan .. p,c·n ~~·ar~ ago. It"!> a 
half-huur tt•lt>1 i .. iuu pru;rranr l·allcd 
Sut'l'l'H "ton. Hlld it" .. li1 t•d up to it;, 
ua111P ,., t'n 1\l't•l.. of tlw "('I ru ~car~. 
,..,, .. Jurgtn,..f'll. It 11a:- C'OIII'I'ill•tl <1:\ a 
dnt·urnt•ntaq of tlw "lll't·t•,.,.. ,.11<111 n hy 
lar~t· lcw:tl con•panit• .. iu the Los ,\n­
~t·l~~ ilft'[l. 

~inn· tlwn. nfkr a lollg" hi:-tor) of 
lin· n·motP:- from plant and indu~tr i al 
,;itt·,.. tlw di,·nt lw" t'\purulf'd th<: for· 
111111 In 111 o utlwr an:u,... ~an Frallri,co 
and I rH'\I munth I St•all lt•. Tht• ~cope 
of tlri:- produt'lion dTnrt i..: kin~·size: 
52 half.Jrour lin• n•mnt1•,; ('I en 1 ear 
in caeh of thrcp l'itie ... all under. dir<'CI 
~upen it<in11 uf tile' agf'riC'I :>-tafT. Each 
program in t•ad! ma rl..rt. ho1\ t'l·t>r. has 
it,.. 0\\11 lut:al production. re:-c•arth. 
IHiting :mel cam<'r:t 1·re1\ in atldit ion to 
R il'h fie lei a .... ignt'cl rqm•;.t•ntal i1 c:-. 

The, .. euut <'ach marl..ct f01· .Success 
Story pu-.,;ihilitie,... arran::tt' fur fu ture 
rc·porta~t' 1 ia fuur nn-tlw-~pot ram­
era!'. !"takt· out tht•ir ~hvt::- anrl tlr<' ~e· 
quenct>. 11 rilt' a ,.cript. n·ht>ar,..t' the 
~h o\\' and put it 1111 tlw a ir durin).! '' 
lop tunt•·ill nighllimt' fWriod. ~T'f\' 
~et tht· pattl'rn ~<c,·en ) t'ar!- ago in Los 
, \n~de,;. l 11 :-\a11 F'rarwi,ro. ~GO-TV 
,..tart('(l tht' pro~ram fou r ~ca r,; al!o. 

Ad ma nager uf Bidtfic·ltl i- Fn·cl 
:\1. Jurclan, "l111 II I.e•• -uft -•·II <1(1(1111<11'11 

Richfie ld Reporter, un ratlin 26 
~··ar•, Ita- ft·aturc·cl Jultn \\ ,.Jcl fur 19 

~c·attlc'. tht' third in I\ hat nra~ pron• tn 
he' an t'\1'11 IPngthic>r C'ily li:-1, 11 ill ,.t•e 
ib fir,;t :-ho11 on KI \G-T\' i \lar. 

Both the 1 ie1\ ing au(liPilrl' anti thP 
<'OIIIJI<III~ lil..t• tilt' :-erit'"· .. a~~ Tha111cr. 
"In LM Angel<',: \\f' ha1e. for f'Xamplt•. 
au autlit•ntc of .. nmc 400.0<Kl pt'r .. on ... 

In San Fralll'iH·u. IH'.IC hit a:- hi~h "" 
an W ur 20 ,\ lW rat in!!. and the 
an•ragt' i,.. prnhahl~ 11. In all cn~p,.., 

our audi<'IWC>- arf' Hl'ad, and loYal.' ' 
But the hig l10namm .for Hicl;fielcl i,; 

it,. 011 u ::ucce:,,.. stor~ 11 itlr tlw~c nutnu· 

ARTICLE IN BRIEF 

Richfield Oil Corp., Los Angeles , 
spends $1 million a yea r on regional 
network radio, loca l tv, spot. Its goa l: 
pre-sell bulk buying prospects, the 
car driver, its 4,500 affiliated gas 
stations. Original broadcast patterns 
have shaped its present personality. 

facturing companie;: and in the n·a<·­
tion of their managenl('nl group:-. The 
oil company ha;;: ~igned man~ n CI\ a<'· 
counts on the hasi,.. of this in it ial 11 
<'nntact. E1·ery big indu,..triali:-t i::- a 
priuw prospect fo r gasoline and nil 
products. and the 1\:ai::er 'tf'ek Doug­
las. Aircraft:> and Supf't ior llnnt'ys in 
man~ c·aH':' become clo.>t' f ricnd~ 11 ith 
R irhfit'ld through II . And. latt•r, nram 
hur Ril·hfit>lcl produf•t::. in J,ull... · 

One in I'\ err four i'U('h SutN'S.S 

Story clocumenlarie::. howr,·er. i>: of a 
publ ic scn·icc <'hararlPr. Hichfield 
rommercials a rC' mini111ized , and in~ti · 
tutional. in the other I hn•<' Success 
Story s h 0 \\'5. But on thi >: fourth puh­
lic sen·i,·e program. they an• t•lim i­
natetl ahog<'thcr. F'or the public ,:en. 
ire ~h (•ws tlw 2;) people in the remote 
cre11 tra1·d to the Braillt• l n~ti l ule for 
th<' hlind. a Red Cro:;s ho,;pital ~hip in 
the San Franri::co harbor. the opC'nin::t 
nf a flower :::hvl\ henefit ing charit ~. 

Thi;;: public &>n·icC' effort in the 
three Sul'Cf'SS Storr citie:- i,.. an 1''\lcn­
sion of an acti1 e communi!~ ~en ic·e 
programing plan whid1 start I'd 10 
~ears ago, long before the network 
cahles "ere installed and he fore na· 
tiona) programing on pt' ak-intere,.l 
IH"w;: en•nr:. was a1 ailable. 

Richfield !'l't up it >: own fl.;::t;,tion 
California network when :\lact\rthur 
rf'lurned from thl' Philippim•$. picking 
up scenes frntll 10 difTt> rent remote 
sill's as the g:Pncral a rrin•d at I ht> :"an 
F'rancisc·o airport and mm·NI into tlw 
center of town for a llllgt' llclcomiu!l 
parade. Th(' sponsor "lwnt s:~:1.ono 
for thi;: pickup. a11 unlward of co,..t in 

tho~e cla\>' and one 11·hich aclualh 
"pruhaLI; co1ered on ly a tenth of Lot~l 
t•xpen~t·~:· ~a~,. Oorr \~' al;.h. 1·.p. in 
c·har~p of radio and tr. 

'· Peopl<' thought that wa>: the worst 
hu~ \IC' e1er made and in term>' of 11· 
:-~•l drl·ulatiun it prohahly wa:-." he 
~a):.. '·But it I\ as th<' greale:.t bu} of 
all time in term>: of result;: and t rare­
ahle ~alf';;. \re hacl to put on fou r 111'1\' 
:rirl" to tak<' appliC'ations for credit 
card, I lw n•n next dal'. .. 

Ril'hfit>lcl <';" erecl th; J apan<'~f' Pear!' 
Tn·al) lllt'l'ling;.. airc·d til(' Salk poli" 
l'aecirw report diretl from the L' ni· 
l'f'rt<ity of \lichigan at Ann A rhor. _,.en I 
it:> 11· producC'r;; to th<' national politi· 
cal com·enl ion;; in '52 for lire show:>. 

Toda). the pattern is programin!t 
and $pot. B~ fa r the largest portion 
of tiH• :-pot budget goes to I I'. although 
()C'Ca,.ionally a radio pu:oh will he U!'<'d 
for a nel\ product. In spot ll', the 
clit>nl prefer~ high-rated posit ion to 
frC(jU('n<:) ami bu~;: p<'rhaps four an· 
nouncement:o per market per we<'k. 
Three commerrials are circulated to a 
:-lalion at the sam<' time to aliO\\' for 
rotation and rno,. t of the~e are ani­
mated. 

All of the ad,·erti;;:ing moue~ come::­
from Richfield's mn1 budget. The onl} 
ro-op allowancr i~ for hf'ating oil in 
tlw Xorthwe:-,1, I Thi;; is a pattc•rn 
quite differf'nt from that of thc Rich­
field Oil Corp. of \ew York. \\ hirh 
i>lret<~e;: hea1} 11· and radio CO· OJ) ad· 
1 ert isi n~. The h1 o Richfield concerns 
arc in no way conni'CINI as ;•ach i,.. 
owned and operated hy a different 
manag;mwnt and ::tocklwlder group. 
~Jan~ y<'ar~ ago. ho\\e\·<'r. they \\·<'re 
a~~ociated a~ didsions of a single com­
pan). St>e SPO~l:-OR. 29 Xon~mh<'r 
I 95 k "Richfield l'<>·op plan: 90'( gof' .. 
to radio-II.'') 

Fred ~I. Jordan. afh-ert i~ing mana· 
~t'r of Richfield. ah:o direct,- all 5al<'" 
J' f<>motion actil'i ties in cooperat ion 
\1 ith "'· G. 1\: ing Jr .. 1·ice pre,..idf'n l in 
char;:r<' of ~ale:;. 

Jordan. in commrnting recent I~ on 
h i~ ut<e of tde1 i:;ion adn•rti:<ing. ::aid: 
··,\t it ;: 'f'l') earl ie~l em<'rgence as an 
arh t-rt i~ing medium. tele1 i5ion com­
manded the alieni ion of H ich field', 
marl..<'tin1! group. "'e \\ere anwng the 
fi r:;t to :-pon~or 1\· program<' here in 
the W<':-1. .\ s the ,·a lut> of the nwdium 
ha ... incrt•a::t-rL ~o has its :::hare of our 
a<h'ert ising budget. \\'e ;:ha II coni in U(' 

tu ;;tud~ tlw mo,..t efTer.ti1·e m<'lhod!' of 
p ·lling re::-ult:' from it." ~ 
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